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Appendix  

 

TOOL FOR DATA COLLECTION 

 

 
DEPARTMENT OF SOCIOLOGY 

ASSAM UNIVERSITY, SILCHAR 

 

GENDER ACCESS TO INFORMATION AND COMMUNICATION TECHNOLOGIES 

IN SILCHAR TOWN 

WITH SPECIAL REFERENCE TO INTERNET AND MOBILE TECHNOLOGIES 

 

INTERVIEW   SCHEDULE 

 

Supervisor: Prof. G. Ram                                           Investigator: Mrinalini Sinha           

           

                                                        

                                                                         Schedule No. …………… 

 

I. Personal Information  

 

 

1. Name of the Respondent: ………………………………………….. 

 

2. Address: ……………………………………….. 

 

Contact No.: 

 

(a) Tel. No.: ………………….    (b) Mobile No.: …………………. 

(b) E-mail: …………………………….@..........................  

       

3. Ward No.: ………………. 

 

4. Household No.: ……………………………… 

 

5. Name of the household: ... ……………………. 

 

6. Family/No./ Family Head: …………………………. 

         

            

II. Socio-Economic Background 

        

7. Religion: 

8.  

9. Caste Title: ……………………… 
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10. Caste category: (a) SC       (b) ST        (c) OBC         (d) GEN 

 

11. Community: (a) Bishnupriya Manipuri        (b) Marwari        (c) Bihari         (d) 

Bengali                 (e) Muslim        (f) Meitei Manipuri          (g) Any other…… 

 

12. Native place of the Family: ……………………. 

 

13. Length of residence in Silchar town: 

 

            1. Since birth        2. For last (1-5) years        3. For last (6-10) years        4. For 

last   (11-15) years         5. For last (16-20) years        6. For last (21-25) years            

7. For last (26-30) years          8. More than 30 years   

 

14. Size of the family:  1. Small (1-4)        2. Medium (5-8)            3.  Large (More than 

8) 

 

15.  Type of the family: 1. Nuclear           2. Joint 

 

16. Family structure: 

 
Sl. 

No 

Name of 

family 

Members 

Relation 

with the 

Family 

Head 

Age Sex Marital 

Status 

Educational 

Qualification 

Occupation Annual 

Income 

Mother 

Tongue 

Language Known 

 

Reading 

Language 

 

Writing 

Language 

 

Speaking 

Language 

 

             

             

             

             

             

             

             

             

             

             

             

             

             

             

  

      

17. Who owns the house? (a) Male           (b) Female  

 

18. Landholding of the family: 
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Gender of land 

owner 

Marginal (Less 

than 1 hectare) 

Small (1-2 

hectares) 

Small 

Marginal (2-4 

hectares) 

Medium (4-10 

hectares) 

Large (Above 10 

hectares) 

Male  

 

    

Female  

 

    

Total  

 

    

        

19. Patterns of Political Participation: 

 
   Age-group Vote Casting Electioneering 

 

Contesting 

Election 

Campaigning 

 

Posturing 

 

Sloganing 

 

M F T M F T M F T M F T M F T 

5 – 11 

 

               

12 – 17 

 

               

18 – 35 

 

               

36 – 50 

 

               

51 – 59 

 

               

60 and above 
 

               

 

20. Participation in Family Decision Making:   

 
Gender Age-group Clothes 

Purchasing 

Household Items 

Purchasing 

 

 

 

Choosing 

School of 

Children 

 

Deciding daily 

meal items 

   

 

Male 5 – 11 

 

            

12 – 17 
 

            

18 – 35 

 

            

36 – 50 

 

            

51 – 59 

 

            

60 and 

above 

            

Female 5 – 11 
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12 – 17 

 

            

18 – 35 

 

            

36 – 50 

 

            

51 – 59 

 

            

60 and 

above 

            

 

21. Participation of Members in festival: 

Table - 5 

 
Gender Fairs Festivals Ritual Ceremonies 

Name  

 

Place   

  

 

How  to 

Participate 

 

 

Name  

 

Place  

 

 

How  to 

participate 

 

 

Name 

 

Place 

 

How  to 

participate 

 

Male  

 

        

Female  

 

        

Total  

 

        

         

 

III.  STATUS OF  MASS  MEDIA / ICT EXPOSURE 

 

22. Newspaper reading habits of the members in family: 

 
Gender Age-

group 

Name of 

Newspaper 

read 

Place of 

Reading 

News 

items 

read 

Time 

Span 

Frequency 

 

Part of 

Newspaper 

Read most 

Male  5 – 11 

 
      

12 – 17 

 
      

18 – 35 
 

      

36 – 50 

 
      

51 – 59 

 
      

 60 and 

above 
      

Female  5 – 11 

 
      

12 – 17 

 
      

18 – 35       
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36 – 50 

 
      

51 – 59 

 
      

60 and 

above 
      

              

23. Magazine reading habits of the members in family: 

 
Gender Age-

group 

Name of 

Magazine 

read 

Place of 

Reading 

Magazine 

items read 

Time Frequency 

 

Part of 

magazine 

Read most 

Male  5 – 11 

 

      

 12 – 17 

 

      

 18 – 35 

 

            

 36 – 50 

 

      

 51 – 59 

 

      

 60 and 

above 

 

      

Female  5 – 11 
 

      

 12 – 17 

 

      

 18 – 35 

 

      

 36 – 50 

 

      

 51 – 59 

 

      

 60 and 

above 

 

      

 

24. Radio listening habits of the members in family: 

 
Gender Age-

group 

Place of 

Listening 

Programs 

Listened 

 

Time Frequency Most preferred 

item 

Male  5 – 11 

 

     

 12 – 17 

 

     

 18 – 35 
 

     

 36 – 50      
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 51 – 59 

 

     

 60 and 

above 

     

Female  5 – 11 

 

     

 12 – 17 

 

     

 18 – 35 

 

     

 36 – 50 

 

     

 51 – 59 
 

     

 60 and 

above 

     

 

25. F. M. Radio Listening: 

 
Gender Age-

group 

Name of the 

Platform 

Place of 

Listening 

Programs 

Listened 

 

Time Frequency Most 

preferred  

Program       

Male  5 – 11 

 

      

 12 – 17 

 

      

 18 – 35 

 

      

 36 – 50 

 

      

 51 – 59 

 

      

 60 and 

above 

      

Female  5 – 11 

 

      

 12 – 17 
 

      

 18 – 35 

 

      

 36 – 50 

 

      

 51 – 59 

 

      

 60 and 

above 

      

 

26. Television watching habits of the members in family: 
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Table – 10 

 
Gender Age-

group 

Place of 

Watching 

Programs 

watched 

Channels Time Frequency Most Preferred 

Programs 

Male  5 – 11 

 

      

 12 – 17 

 

      

 18 – 35 

 

      

 36 – 50 

 

      

 51 – 59 

 

      

 60 and 
above 

      

Female  5 – 11 

 

      

 12 – 17 

 

      

 18 – 35 

 

      

 36 – 50 

 

      

 51 – 59 

 

      

 60 and 

above 

      

 

 

IV. I NTERNET TECHNOLOGIES 

 

27. Access to Computer: 

 
Gender Having access to Computer Individual Sharing Purpose of having it 

 

Desktop Laptop 

Male  

 

    

Female  

 

    

Total  

 

    

 

28. Status of Computer Knowledge: 

 
Gender Age-group Basic 

Knowledge 

Basic Knowledge 

by Training 

Skilled by 

practice 

Skilled by 

Training 

Male 5 – 11 

 

    

 12 – 17 
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 18 – 35 

 

    

 36 – 50 

 

    

 51 – 59 

 

    

 60 and above 

 

    

Female 5 – 11 

 

    

 12 – 17 

 

    

 18 – 35 
 

    

 36 – 50 

 

    

 51 – 59 

 

    

 60 and above 

 

    

 

29. Internet Access, Use, Purpose, Attitude and Impact: 

 
Gender Age-

group 

Place of 

access  

Time Span Frequency Purpose Likeness/ 

Attitude 

Impact Felt 

Male 5 – 11 

 

      

 12 – 17 
 

      

 18 – 35 

 

      

 36 – 50 

 

      

 51 – 59 

 

      

 60 and 

above 

      

Female 5 – 11 

 

      

 12 – 17 

 

      

 18 – 35 

 

      

 36 – 50 

 

      

 51 – 59 

 

      

 60 and 

above 

      

 

30. Internet accessing habits of the members in family: 
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Gender Age-

group 

Items Accessed 

 

Impact 

e-mail 

 

 

Web-site 

 

 

News 

reading 

 

 

Education 

 

Entertainment 

 

 

 

Research 

 

 

 

 

Male  5 – 11 

 

       

 12 – 17 
 

       

 18 – 35 

 

       

 36 – 50 

 

       

 51 – 59 

 

       

 60 and 

above 

       

Female  5 – 11 

 

       

 12 – 17 

 

       

 18 – 35 

 

       

 36 – 50 

 

       

 51 – 59 

 

       

 60 and 

above 

       

 

   

V. M O B I L E   P H O N E 

 

31. Mobile Access, Use, Purpose, Attitude and Impact: 

 
Gender Age-groups Place of 

Access  

Frequency Purpose Likeness/ 

Attitude 

Impact 

Male 5 – 11 
 

     

 12 – 17 

 

     

 18 – 35 

 

     

 36 – 50 

 

     

 51 – 59 

 

     

 60 and 

above 

     

Female 5 – 11 
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 12 – 17 

 

     

 18 – 35 

 

     

 36 – 50 

 

     

 51 – 59 

 

     

 60 and 

above 

     

 

32. Mobile accessing habits of the members in family: 

 
Gender Age-

groups 

Type of 

connection  

Facility 

available 

  

Frequent 

Call 

SMS MMS 

In Out In Out In Out 

Male  5 – 11 

 

        

 12 – 17 
 

        

 18 – 35 

 

        

 36 – 50 

 

        

 51 – 59 

 

        

 60 and 

above 

        

Female  5 – 11 

 

        

 12 – 17 

 

        

 18 – 35 

 

        

 36 – 50 

 

        

 51 – 59 

 

        

 60 and 

above 

        

 

33. Mobile in Social Life: 

 
Gender Age-

group 

Mobile 

On 

When? 

 

Off 

When? 

 

Roaming 

When? 

 

Usefulness 

 

 

Average Bill 

 

Pre-paid Post-paid 

Male 5 – 11 

 

      

 12 – 17 
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 18 – 35 

 
      

 36 – 50 

 
      

 51 – 59 

 
      

 60 and 

above 
      

Female 5 – 11 

 
      

 12 – 17 

 
      

 18 – 35 
 

      

 36 – 50 

 
      

 51 – 59 

 
      

 60 and 

above 
      

  

 
Gender Age-

group 

Dynamic uses of Mobile 

 

F. M. 

Radio 

 

Songs 

 

Games 

 

Education 

 

e-mail 

 

Camera 

 

Bluetooth 

 

   

Male 5 – 11 

 

       

 12 – 17 

 
       

 18 – 35 

 
       

 36 – 50 

 
       

 51 – 59 

 
       

 60 and 

above 
       

Female 5 – 11 

 
       

 12 – 17 
 

       

 18 – 35 

 
       

 36 – 50 

 
       

 51 – 59 

 
       

 60 and 

above 
       

 

34. Advantages of Mobile Phone: 
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Gender Age-group Advantages 

 

Mobile Phone Land Line Phone 

Male 5 – 11 

 

  

 12 – 17 
 

  

 18 – 35 

 

  

 36 – 50 

 

  

 51 – 59 

 

  

 60 and 

above 

  

Female 5 – 11 

 

  

 12 – 17 

 

  

 18 – 35 

 

  

 36 – 50 

 

  

 51 – 59 

 

  

 60 and 

above 

  

 

35. Disadvantages of Mobile Phone: 

 
Gender Age-group Disadvantages 

 

Mobile Phone Land Line Phone 

Male 5 – 11 

 

  

 12 – 17 

 

  

 18 – 35 

 

  

 36 – 50 

 

  

 51 – 59 

 

  

 60 and 

above 

  

Female 5 – 11 
 

  

 12 – 17 

 

  

 18 – 35 
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 36 – 50 

 

  

 51 – 59 

 

  

 60 and 

above 

  

 

36. Impact of Mobile Phone in Social Life: 

 
Gender Age-group Impact in Social Life 

 

 

Male 5 – 11 

 

 

 12 – 17 

 

 18 – 35 

 

 36 – 50 

 

 51 – 59 

 

 60 and 

above 

Female 5 – 11 

 

 

 12 – 17 

 

 18 – 35 
 

 36 – 50 

 

 51 – 59 

 

 60 and 

above 

 

    

 

                   

 

 

 

Place ………..                                                                              

        Signature of the Interviewer 

Date ………... 


