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PG Even Semester Exam, 2024

Commerce

4th Semester

COURSE NO. COM - 653 MR
[ Marketing Research & Consumer Behaviour ]

Full Marks : 70
Pass Marks : 28

Time : 3 hours

The figures in the margin indicate full marks for the
questions

Ansuwer five questions, taking one from each Unit

UNIT-I

Define Marketing Research. When is marketing
research necessary? Discuss the scope of
marketing research. 3+4+7=14

[lustrate the various types of Research Designs
and explain them elaborately with regards to its

application under different circumstances. 14
UNIT-II
Write short notes on : 7+7=14

a. Methods of Observation

Turn over



b. Difference between Questionnaire and
schedule.

Discuss Likert and Thurston scale with
appropriate illustration used in marketing
research. 14

UNIT-III

What do you mean by coding, give example. What
is the difference between univariate and bivariate
tabulation? Discuss the advantages of using MS
Excel / SPSS in tabulation of data related to
marketing research. 5+4+5=14

Discuss the typical content of a Research Report.
Also highlight the points to be taken into account
while preparing a research report. 9+5=14

UNIT-IV

Write a note on the nature of consumer
behabiour. Discuss the concept of consumer
motivation. 7+7=14

Explain the Nicosia’s model of consumer
behabiour along with appropriate illustration. 14

UNIT-V

[llustrate the relationship of consumer Behabiour
with consumer perception & personality. 7+7=14

10. Explain the role and influence of Reference

groups, Family and celebrities in the consumer

decision making process. 14
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