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PG Even Semester Exam, 2024
Commerce

4th Semester

COURSE NO. COMCC -403 MR

[ Consumer Behaviour ]

Full Marks : 70
Pass Marks : 28

Time : 3 hours

The figures in the margin indicate full marks for the questions

Answer five questions, taking one from each Unit

UNIT-I

1. What do you mean by Post-Purchase Behaviour?
Write a detailed note on the importance of study of
Post-Purchase Behaviour by a market. 4+10=14

2. Discuss the various stages involved in the
consumer decision making process along with an
illustration. 10+4=14

UNIT-II

3. Highlight the salient points of Howard-Seth model
along with its reference to application in the Indian
consumer market. 14

Turn over

10.

Discuss the Economic Approach & Socio-cultural
Approach to study consumer behabiour. 14

UNIT-III

Discuss Maslaw’s need Hierarchy theory along with
an  illustration and its  applicability in
understanding consumer behaviour. 14

Discuss (with suitable example) consumer learning
and experience as influencers of consumer

behaviour. 14
UNIT-IV

Write the role of Family & Peer Group in consumer

decision making & buying. 14

Write a note on Cross-culture consumer behaviour

in International Marketing Context. 14
UNIT-V

Discuss the role and functions of Bureau of Indian
Standard in protecting consumers of India. 14

What is consumer Forum? What are the advantages
and disadvantages of Consumer Forum? 14
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