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PG Even Semester Exam, May 2025

Commerce

2nd Semester

COURSE NO. COM - 205
[ Marketing Management ]

Full Marks : 70
Pass Marks : 28

Time : 3 hours

The figures in the margin indicate full marks for the questions

Answer five questions, taking one from each Unit

UNIT-I
1. Discuss the importance of marketing. Also discuss
various types of marketing. 7+7=14
2. Discuss the macro component of the environment
and their impact on marketing decisions. 14
UNIT-II

3. What is product Life Cycle? What are the utility and
shortcomings of the product life cycle? 4+5+5=14

4. Discuss the factors affecting price determination of
a product. 14

Turn over

10.

UNIT-III

What is market segmentation? Discuss with
suitable examples the various bases of market
segmentation. 4+10=14

Write notes on: 5+4+5=14
a. Promotion Mix
b. Channels of Distribution

c. Distribution Mix

UNIT-IV

What is Green Marketing? Discuss the utility of
Green Marketing. 5+9=14

Discuss the features of Rural Markets of India. 14

UNIT-V

Why is International Marketing is considered more
complex than domestic marketing, give reasons in
support of your answers. 14

Mention and explain about the various
International Marketing entry strategy. 14
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