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PREFACE

A restaurant is a business which prepares and serves foods and drinks to customers
in exchange for money, either paid before the meal, after the meal, or with an open
account. Meals are generally served and eaten on the premises, but many
restaurants also offer take- out food delivery services, and some only offer take-out

and delivery.

Psychographics in its wider sense includes not only demographics, but all aspects
of an individual’s way of living. The most widely accepted definition of
psychographics and lifestyle includes: the activities that occupy leisure time;
interest and people’s opinions about themselves, social and cultural issues, the
future, and products. Psychographics is a quantitative research course of action
which seeks to explain why people behave as they do and why they hold their
current attitudes. Psychographics may be viewed as the practical application of the
behavioural and social sciences to marketing research. It seeks to measure the
consumer’s predisposition to buy a product, the influences that stimulate buying
behaviour and the relationship between the consumer’s perception of product

benefits and his life style, self-concept and material needs

The town of Silchar has tremendous commercial importance and is the second
largest town of Assam. Though largely populated by the Bengali populace, Silchar
is racing towards a cosmopolitan society with a large number of people coming
and settling down from all parts of India. So in the context of growing importance
of the Silchar town and since no study have been conducted in the field of prospect

of restaurant services depending on psychographics of the restaurant visitors the
Vil



study has been taken. The study is based on psychographics analysis of the people
visiting restaurants in Silchar town and depending on this the study attempted to
analyse the prospect of restaurant business in Silchar town which is not yet done

by any researcher.

The present study is arranged and demonstrated in five different chapters. The
Chapter I includes General introduction; Statement of the problem ; Review of
literature ; Conceptual framework; Relevance of the study; Objectives of the

study; Methodology of the study ;Limitation of the study and Chapters scheme.

The Chapter II consists of Demographic and psychographic profile of consumers
of restaurant services in Silchar town. This chapter includes all the demographic
and psychographic factors which will highlight their demographic and
psychographic profile. The Chapter III deals with Analysis of psychographic data
of restaurant visitors. This chapter addresses the outcome of the respondents
towards their psychographic characteristics in relation to receiving restaurant

services in Silchar Town.

The Chapter IV is about assessment of the problems and prospects of the
restaurant services in Silchar town. Through this chapter the prospect of restaurant

business in Silchar have been highlighted.

The Chapter V addresses about the overall outcome of the study which includes

Summary of findings, suggestions and conclusion.
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