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Chapter Five 

SUMMARY OF FINDINGS AND 

CONCLUSION 

 

5.1 INTRODUCTION 

This chapter has been divided into three sections. The first section will reveal the 

major findings of the study depending on psychographics of the 

respondents/visitors of the restaurant which will portray the prospect of restaurant 

business of Silchar Town. The second section of this chapter will consist of 

suggestions provide by the researcher in the context of prospect of restaurant 

business of Silchar Town. Finally, the third section will provide the conclusion of 

the study.  

5.2 SUMMARY OF THE FINDINGS 

1.  The restaurant business in Silchar town is dominated by the male customers. 

The study revealed that out of 363, 255(70.2%) were male customers. 

2. The study revealed that the most significant age groups of customers for 

restaurant business in Silchar belong to the age group of less than 20 years. It is 

found that out of 363,208(57.3%) of the restaurant visitors belong to the age group 

of less than 20 years. 

 3. It is found that most of the restaurant visitors belong to the matriculation 

(61.2%) and followed by higher secondary (20.1%). 
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4. Out of different kinds of occupation it is found that most of the visitors belong 

to the student community (60.6%). As the student community who are the most 

significant qualifier followed by government services (12.7%) and family business 

(11.0%). 

5. Restaurant visitors are found mostly unmarried. In case of marital status out of 

the total respondents it is found that majority (64.7%) of them were unmarried.  

6. Restaurants in Silchar town are mostly visited by the local residents.  In case of 

residential town it is found that most of the restaurant visitors (77.1%) are from 

Silchar town. 

7. The restaurant visitors in Silchar are mostly permanent resident. The study 

revealed that Majority (67.5%) of them were resided in their own houses. 

8. In case of period of living it is found that either the respondent himself/herself or 

their family are residing in Silchar for a longer period of time i.e., for 30 years and 

above. It is found that 37.2% of the restaurant visitors or their families residing 

here for more then 30 years. 

9. The restaurant customers showed their interest in spending free time with friends 

and family. The restaurant visitors strongly agreed that they like to spend their time 

with friends and family.  

10. Restaurant visitors in Silchar town showing a very strong liking towards 

listening to music during leisure time. Data revealed the fact that restaurant visitors 

in Silchar town are the music lovers.  

11. The respondents were found very much interested in spending time with their 

family at outdoors. When the respondents were asked to respond the question with 

the option, majority of them expressed their agreement on it. 
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12 One of the favourite outdoor destinations with family is the malls for the 

restaurant visitors in Silchar town. 

13. A stronger preference is for indulging in entertainment and refreshment with 

family. Out of the total respondents’ majority of them are agreed (32.2%) and 

strongly agreed (37.2%) interested in spending time with family for entertainment 

and refreshment.  

14. With  respect  to  spending  vacation  with  fun  and  entertainment the 

responses clearly indicated that people preferred to spent vacation with fun and 

entertainment . Almost  everyone  agreed  that  vacation  need  to  be  spend  with  

fun and  entertainment.  

15. The restaurant visitors in Silchar town signify the importance of social events 

for introduction of different food habits. According to them social events provides 

the opportunities in having experience of different food habits and cuisine. 

16. Restaurant visitors in Silchar town preferred experimenting in life rather than 

have a common lifestyle. 

17. The restaurant visitors strongly agreed that quality of foods and services are the 

main points of attraction for customers to choose a restaurant in Silchar town. 

18. Reasonable pricing is an important factor for the prospect of restaurant 

business in Silchar town. The owners agreed (63.8) and strongly agreed (33.8%) 

that reasonable pricing is a strategy to success of the restaurants business. 

19. Ambient accommodation interiors is strongly seen as a prerequisite for a 

restaurant to do well. A large numbers of owners accepted that in the context of 

upgradation and modernization it is very much necessary to have well 
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accommodated interior in the restaurants in Silchar town. 27.5% and 32.5% of the 

owners were agreed and strongly agreed on this aspect. 

20. The study revealed the fact that more investment can be done in restaurant 

business in Silchar town. The category frequency on enhanced investment shows 

that enhanced investment would give good return on investment since the funds 

can be utilized to cater the needs of the audience. 

21. The study revealed the fact that changing lifestyle is a success parameter for 

the restaurant business. The respondents showed their disagreement on the aspect 

of have a common life style. They were strongly disagree (27.0%) and disagree 

(27.8%) on the aspect of have a common life style and therefore the interest of the 

people towards receiving restaurant services is influenced by their changing life 

styles.  

22. Studies on the category frequency on cultural heritage observed revealed the 

fact that cultural heritage as a driver of the business along with the series of 

festivals observed. Eating during festival has become a common practice and 

hence is a peak time for the restaurant business. 

23. One more factor which has a positive impact on the restaurant business is the 

availability of skilled and trained man power. As it is found that providing good 

quality services is the need of restaurant business and therefore skilled and trained 

manpower has a vital role in the success of restaurant business 

24. The study revealed that there is a close relationship between entertainment as 

an attraction for visiting restaurants and loving to enjoy. The respondents who like 

to enjoy also consider entertainment services as a key reason for visiting 

restaurants.  
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25. The study revealed that there is a close relationship between restaurant being 

clean as an attraction for visiting restaurants and loving to spend time. People who 

love to enjoy seem to be keen on restaurant cleanliness as a pre-requisite for eating 

out. 

26. High significance is found between spending money on restaurant and social 

events are necessary for introduction of different cultures. Respondents who 

believe that specialization is important for knowing different culture also said that 

restaurant pricing should be reasonable. 

27. Sound credit facilities and financial services is what are required for the 

smooth running of a business. Availability of funds for business sustainability is 

required as mentioned by most of the owners who believed that in the era of fast 

changing life styles and preferences of the customers Sound credit facilities and 

financial services is one of the most important sources of meeting these conditions.  

28. Most of the people would like to visit restaurant with their friends and family. 

In Silchar town important part of restaurant customer belongs to the age group of 

less than 20 years who are young and likes to spent time with friends and at the 

same time they also ready to spent time by visiting restaurants with their families.  

29.In Silchar town the restaurant visitors wanted to serve by restaurant staff. It is 

found that they wanted to spent time by sitting at restaurant and served by the 

restaurants staff. 

30. Restaurant visitors in Silchar town agreed that spending money on restaurant 

services having good value for money. So it can be said that in Silchar town people 

are ready to spent money for receiving the restaurant services which is a significant 

indicator for better prospect of restaurant business in Silchar town.  
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31.Various options such as sitting arrangement, non-vegetarian choices, 

entertainment, exotic varieties of foods, reasonable prices, interior, good services, 

well presented  staff etc. are given before the restaurant visitors to measure the 

degree of likeliness to the visit the restaurant if these aspects were improved upon 

it is found that  the respondents indicated that almost all aspects would require 

improvement as a result of which people would be very likely and quite likely to 

go a restaurant. 

32. The study revealed the fact that cleanliness of restaurant and its cutlery along 

with well-presented staff are the significant factors for increasing the restaurant 

customers in Silchar town. Among all, these are the two strongest reasons for 

better prospect of restaurant services in Silchar town. 

33. Most of the restaurants (51.3%) are located in a strip shopping place in Silchar 

town. It is found that strip shopping place (i.e., the marker area) is the most 

suitable location for establishing a restaurant in Silchar town. 

 34. The studies revealed the fact that the majority of the restaurant owners are 

associated with this business somewhere from 5-10 years. It is found that 41.3% 

owners has started the restaurant business in Silchar 5-10 years back. As the data 

showed that the majority of the restaurant owners associated with this business for 

last 5-10 years it can be said that the restaurant business in Silchar town has 

recorded increasing trend during the last 5-10 years.                                                                                                                    

35. Restaurant owners in Silchar town largely accepted that wide variety in menu 

is a strong value proposition for drawing in food false. According to their point of 

view variety in menu can be the driving force for increasing the numbers of 

restaurant customers.  
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36. Ambient accommodation interiors is strongly seen as a prerequisite for a 

restaurant to do well. A large numbers of owners accepted that in the context of               

upgradation and modernization it is very much necessary to have well 

accommodated interior in the restaurants in Silchar town. 

37. From the point of view of restaurant owners in Silchar town advertisement is 

one of the medium of increasing the numbers of restaurant visitors.  The category 

frequency on advertisement and promotion revealed the fact advertisement and 

promotion is necessary since through advertisement visitors would get to know 

about the services offer to them by the restaurants.  

38. It is found that if infrastructure is further improved then it will give a still better 

boost to the business. Majority (83.8%) of the restaurant owners well accepted the 

fact that improved infrastructure will be the need of drawing the attention of more 

and more people and thereby increasing the prospect of restaurant business in 

Silchar town. 

39. One more factor which has a positive impact on the restaurant business is the 

availability of skilled and trained man power. As it is found that providing good 

quality services is the need of restaurant business and therefore skilled and trained 

manpower has a vital role in the success of restaurant business. 

40. Most of the responses were in favour of the restaurant location being within 

street shopping vicinity. For majority of these respondents, reasonable pricing is a 

strong value proposition to visit a restaurant of choice, ambient accommodation & 

Interiors is also an important reason to choose a restaurant, Advertisement and 

promotion is an important means to create awareness about the restaurant. Trained 

staff and chef is an important contributor to the success of the restaurant. 
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41. The study revealed that the propensity of visiting restaurants with friends is 

strongly related to age. This is especially true for the younger population as 

because majority of the restaurant visitors belong to the age group of less than 20 

years.  

42. The relationship between visits with friends and Average years of stay in the 

city is very significant.  

43. There is very significant correlation found between visiting Restaurants for 

companionship and Age. Higher the age of the recipients, more is their inclination 

to visit restaurants for companionship. 

44. Restaurants seem to be a good venue for any kind of celebrations as indicated 

by the study.  

45. Restaurants can pull in people more if reasonable pricing is introduced since 

this has high preference for both male and female. 

46. High significance is found between introduction of cleanliness to being a likely 

reason to visit a restaurant and spending time with family staying at home. If 

restaurant premises are kept clean then a lot people who like spending time at 

home would family would become restaurant customers. 

47. The study revealed that offers and discounts would be interesting for the 

restaurant visitors to visit a restaurant. Quite a few of them showed their agreement  

that they will surely visit the restaurant once  offers and discounts are make 

available for them.  
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5.3. SUGGESTIONS 

Some of the suggestions have been listed below: 

1. There is a need for proper infrastructure of restaurant business. It is suggested 

that improved infrastructure can bring more and more customers to the restaurant 

and thus helps in increasing the numbers of customers in restaurant business which 

is indeed very much essential for the prospect of restaurant business in Silchar 

town. 

2. Exotic variety of quality food should be provided. Restaurant is such a place 

where people of different  religion and culture use to visit and accordingly their 

taste and preferences are also different which makes it necessary to have variety in 

menu to serve the people belonging to different cultures and religious. The study 

suggested that to serve the customers of all tastes and preferences there must be 

variety in menu which increase the willingness of restaurant visitors to visit the 

restaurant again and again and thus increase the prospect of restaurant business in 

Silchar town. 

3. Changing lifestyle of the restaurant visitors should be taken into consideration 

while providing services to them. Depending on their attitude towards life it can be 

said that they always have a variety of choice and alternative options in their life 

and they always preferred to have some more new options and therefore it is 

suggested that the management or owner of the restaurant business must take into 

consideration the changing life style of the restaurant visitors. 

4. There should be an arrangement for entertainment as it can attract more and 

more customers. It is suggested because the study revealed that people who liked 

to spend time with family for entertainment and refreshment for them restaurant is 
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an interesting place to visit in Silchar town. So, the restaurant owners in Silchar 

town should concentrate on providing entertainment and refreshment to their 

customers to maintain and increase the numbers of restaurant visitors. 

5. There should be improvement in sitting arrangement and interiors of restaurant 

in Silchar Town. It is suggested because an ambient accommodation interiors is 

strongly seen as a  prerequisite for a restaurant to do well in Silchar town. 

6. The study suggested the need of fixing reasonable price for the different food 

items available in menu taking into consideration the affordability and competitive 

factors in the context of Silchar town. It is suggested because the study revealed 

the fact that in Silchar town  pricing is one of the most important factor which 

influence the decision of restaurant visitors in receiving the restaurant services 

from any restaurant they want to visit.   

7. There is a need of trained staff and chef and therefore it is suggested to employ 

trained staff and chef for providing better services. Restaurants owners are 

suggested to provide quality service such as good quality food and well behaved 

staffs as it is found from the study that good quality of food and good behaviour of 

the staff towards the customers can satisfy the customers and enhance their 

willingness to visit the restaurants. 

8. The restaurant owners are suggested to attract customers of all the age groups. 

There is a  need for taking suitable steps to attract customers of all the age groups 

for the better prospect of the restaurant business. 
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5.4 CONCLUSION 

The study based on psychographics of the restaurant visitors. For the purpose of 

assessing the psychographics of the restaurant visitors it is found that the 

researcher has studied both the demography and psychography of the restaurant 

visitors and there from prepared their  demographic and psychographic profile.  

Demographic profile of the respondents help restaurant business locates their target 

customers and psychographic profile provides the restaurant business with more 

insight about the segment. The demographic and psychographic lifestyle 

approaches are highly complementary and work best together.  

The demographic characteristics of the restaurant visitors being sex were male, 

being age group less than 20 years, being occupation students community, being 

education matriculation, being marital status unmarried, being mode of living, 

living in own houses and being period of living, living for more than 30 years. The 

study revealed these significant characteristics of the restaurant visitors in Silchar 

town. In case of psychography of the respondents across the demography the 

significant demographic characteristics were being gender female, being age group 

31-40 years, being education master degree, being marital status married, being 

place of stay within Silchar, being mode of stay sharing by mess, being occupation 

entrepreneur and being period of stay less than five years. The study indicated that 

the respondents having such demographic characteristics were scored highest in 

favour of psychographics parameters. Depending on the analysis of both 

demography and psychography that is psychographics of the restaurants visitors it 

can be said that the restaurant visitiors in Silchar town is having the following 
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psychographics characteristics on which the prospect of restaurant business is 

largely depends. 

1. People are less independent in decision making and work on references. 

2. Love to enjoy newer and finer things in life. 

3. Follow fashion and fads and strive and concerned for socializing. 

4. Prefer government services followed by entrepreneurial venture. 

5.Enjoy movies, shopping, family outings and reading books and magazines. 

6. Love to spent time with family at home and outside. 

7. Prefer to spent vacation with fun and entertainment. 

8. Social events are necessary for introduction of different food habits. 

9. Prefer to visit the place of interest. 

The findings of the present research work portray a significant role of 

psychographics of the respondents in the attitude formation towards their activity, 

interest and opinion. The findings of the present research study will assist the 

individual to take decision regarding starting restaurant business and the owners 

/managers in making decisions relating to selection of the most suitable or 

appropriate promotional tools particularly in increasing the numbers of customers 

for the better prospect of restaurant business in Silchar town. It can be concluded 

that restaurant business in Silchar town has a very good prospect since it is 

depends on the respondents who have positive psychographics characteristics like 

being occupational preference - govt. service/entrepreneurs/income high, being 

leisure time preference reading books, listening music, family and friends, being 
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vacation preference – outside  home for fun and entertainment, being lifestyle 

preference – craze for trying new things, love for fun and enjoyment, being 

decision making capability – dependency in decision making, being leisure type – 

shopping, movies, refreshment with friends outing with family, being place of visit 

– preference for outside the states with family to visit relatives religious places, 

being approach to social events – attachment for social events, social event 

participation is necessary for social status. It can be concluded that since 

respondents /restaurant visitors in Silchar town have positive psychographics 

characteristics which may influence them to receiving restaurant services and 

therefore the prospect of restaurant business in Silchar town is consider being 

good. 

 

  


