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ABSTRACT 

Jute is popular for its ability to use in various forms in packaging and handicraft industry. The 

industry contributes greatly in the country‟s economy and has potential to propel the economy in 

coming years. It supports nearly 4 million firm families, besides providing direct employment to 2.6 

lakhs industrial workers and livelihood to another 1.4 lakhs people in the tertiary sector and allied 

activities.  

The paper is an attempt to highlight the growth of Indian jute industry in global market as well as 

highlighting the overall scenario of Indian jute industry in recent years. The study is based on 

secondary data and information.  

Key Words: Export, growth, performance, jute, market.  

Introduction 

Jute is a natural fibre widely known as the „golden fibre’. It is one of the cheapest and the 

strongest of all natural fibres generally known for its biodegradable and eco-friendly feature. India, 

Bangladesh, China and Thailand are the leading producers of Jute. The jute fibre is also known as Pat, 

kosta, Nalita, Bimli or Mesta (kenaf). 

Jute spinning was extensively practised by the natives of India, centuries before the British 

period. The spun of jute is used to make cordage, bedding cloth, screens, matting, and it is also used 

to make garments by the poorer people (Das, 1995). 

The jute industry has an important and special place in the Indian economy. Jute ranks next to 

cotton as the most important natural fibre. Jute industry is one of the important industries which have 

origin of the rise of modern industries in India (Bagchi, 1983; Goyal, 1990; Datt & Sundaram, 2007; 

Pratihar, 2007; Pandey, 2009; Talukdar, 1987). After more than 150 years, the jute industry is now 

challenged by competition from different substitute‟s products in global market. The recession in the 

international markets and low awareness among consumers about its versatility and eco-friendly 

nature declined the jute market internationally. Yet this industry still provides a livelihood to more 

than 250,000 mill workers and more than 4 million farmers‟ families (Bagchi, 1983; Talukdar, 1987; 

Ministry of Textiles, GoI, 2014; Tepcon International India Ltd.; Datt and Sundaram, 2007). 

The industry faced a great setback after partition in 1947 because most of the raw jute 

cultivation area went to Bangladesh. Consequently, many jute mills in India had closed in between 

1950 to 1980 because of shortage of raw materials (Goyal, 1990; Das, 1995).  

There are always significant fluctuations in the area under jute cultivation in India. As the 

area of raw jute production coming down as a result of it production of raw jute crop is also 

fluctuating in recent years. The year to year fluctuations arise out of three factors namely, (a) 

fluctuation in rainfall during the sowing season, (b) the average raw jute prices realized during the 
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previous jute season, and (c) the returns realized from competing crops during the previous season 

(Annual Report, 2010-11). 

Objective of the Study 

I. To highlight the over growth of Indian jute industry during 1950-51 to 2012-13. 

II. To evaluate the overall performance of Indian jute industry focusing on production, 

consumption, export and import of jute goods during 2000-01 to 2012-13. 

Data Source and Methodology  

The nature of the present study is descriptive which is mainly based on secondary data. In order to 

attain the objectives of the study, relevant secondary data for a period of 13 years, i.e., from 2000-01 

to 2012-13 have been considered to attain the objective. 

In order to collect secondary data, annual reports of National Jute Board, Indian Jute Mills 

Association and Ministry of Textiles, GOI have been considered. Moreover, the data published by the 

Directorate of Jute Development, Office of Jute Commissioner (Handloom) and Office of the 

Development Commission (Ministry of Textiles) have also been taken into consideration. 

The relevant data have been analyzed with the help of descriptive statistics like Arithmetic Mean, 

Standard Deviation (SD). Further, Compound Annual Growth Rate (CAGR), Annual Growth Rate 

(AGR) and for trend analysis, linear least squares method have been used. Furthermore, line charts 

have been used for lucid presentation of the study. 

Analysis and Discussions 

Jute is considered mainly for packaging purpose in its early days. It is consumed mainly in the form of 

Hessian, Sacking and CBC. Production of jute goods since last decade has stagnated at comparatively 

higher level due to fall in domestic as well as in export market. 

Table 1: Growth of Indian Jute Industry during 1950-51 to 2012-13 

                                                                              Quantity in „000 M. Tonnes 

Year Production Export 

1950-51 837.00 727.60 

1960-61 1071.00 776.50 

1970-71 1060.00 669.60 

1980-81 1392.00 439.90 

1990-91 1430.00 219.00 

2000-01 1624.90 187.00 

2010-11 1565.70 175.50 

2011-12 1582.40 211.80 

2012-13 1591.30 185.40 

                          Source: Indian Jute Mill Association, Kolkata, India, Various Issues. 

 

It may be clearly seen that from the above table that there are great variations in the production of jute 

goods. It increased from 837.00 Th. M. tonnes in 1950-51 to 1430.00 Th. M. tonnes in 1990-91, 

thereby recording a growth of 70.85 per cent in a span of forty years. The production declined in mid 

nineties. However, production of jute goods has rose to some extent till 2000-01, after than a sharp 
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decline had noticed in the production of jute goods in India. Moreover, export of jute goods has 

continuously declined since 1950‟s, export accounted for 727.60 Th. M. Tonnes in 1950-51 and it has 

came down to 185.40 Th. M. Tonnes in 2012-13. 

Performance of Indian jute Industry: 2000-01 to 2012-13 

India is the leading jute goods producing country in the world, accounting for about 70% of 

estimated world production. Bulk of the manufactured jute goods is predominantly being used in 

packaging purposes in domestic market (Ministry of Textiles, 2015). In recent years production of 

jute goods in India has been fluctuating from year to year largely because of the change in demand 

pattern in domestic and international markets.  

The following table represents the trend and pattern of production of jute made goods in India 

from 2000-01 to 2012-13. 

Table 2: Trend and Pattern of Jute Goods Production in India during 2000-01 to 2012-

13 

Year 
Quantity 

(in 000‟M.Tonnes) 

AGR 

(%) 

2000-2001 1624.90 -- 

2001-2002 1600.80 -1.48 

2002-2003 1621.80 1.31 

2003-2004 1571.30 -3.11 

2004-2005 1613.10 2.66 

2005-2006 1582.20 -1.92 

2006-2007 1356.30 -14.28 

2007-2008 1776.00 30.94 

2008-2009 1633.70 -8.01 

2009-2010 1323.30 -19.00 

2010-2011 1565.70 18.32 

2011-2012 1582.40 1.07 

2012-2013 1591.30 0.56 

CAGR -0.16 
 

Source: National Jute Board, Annual Report, Kolkata, India, Various Issues. 

             Indian Jute Mill Association, Annual Report, Kolkata, India, Various Issues. 

Descriptive Statistics of Table 2: 

Mean 1572.52 

Standard Deviation 116.27 

  Note: Calculated. 

The trend and pattern of Indian jute goods production can be seen more clearly from the 

following graphical representation: 
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      Source: National Jute Board, Annual Report, Kolkata, India, Various Issues. 

 

                   Indian Jute Mill Association, Annual Report, Kolkata, India, Various Issues. 

It was evident from the above table 2 that the jute goods production in India has shown a negative 

trend during the study period 2000-01 to 2012-13. A Compound Annual Growth Rate (CAGR) of (-) 

0.16 percent can be observed over the period, 2000-01 to 2012-13. That clearly shows that jute goods 

production in India has declining trend over the years. Indeed, during the study period 2000-01 to 

2012-13, jute goods production in India shows declining trend but it has also recovered. In the 

financial year 2000-01, the total jute goods production was 1624.90 Th. M. Tonnes; production has 

decreased slightly in the year 2001-2002 to 1600.80 Th. M. Tonnes and shows AGR (-)1.48 during 

the financial year. In financial years 2006-07 and 2009-10, [1356.30 Th. M.Tonnes, AGR of (-) 

14.28] [1323.30 Th. M.Tonnes, AGR of (-) 19.00] respectively showing huge decline in production of 

jute goods in India.  

Moreover, it is observed that average production of jute goods in India was 1572.52 Th. 

M.Tonnes during the study period having a S.D. 116.27. The production trend of jute goods clearly 

indicates that Indian jute industry is losing the market gradually during the study period 2000-01 to 

2012-13.  

Domestic consumption of jute products has accounted more than 90 per cent of total jute 

goods production in India. Between 2000-01 and 2012-13, domestic consumption as per cent of total 

jute goods production in India decreased from 92.84 percent to 78.41 percent. The decline in domestic 

consumption to a large extent was the consequence of the steady increase in other packaging 

substitutes in Indian market. After, liberalisation and privatisation the entry of other substitute‟s 

products viz., synthetics, plastic, etc. in the field of packaging market has forced down the 

consumption of jute goods from packaging of foodgrains and other products. India is the major 

producer of jute products in the world primarily due to its vast domestic market. Average domestic 

consumption out of total production has been around 90% (Ministry of Textiles, 2015).  

The following table represents the trend and pattern of domestic consumption jute made 

goods in India from 2000-01 to 2012-13. 
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Table 3: Domestic Consumption of Jute Goods during 2000-01 to 2012-13 

Year 
Quantity 

(in 000’M.Tonnes) 
AGR 

(%) 

2000-2001 1435.10 

 2001-2002 1460.80 1.79 

2002-2003 1374.80 -5.89 

2003-2004 1343.00 -2.31 

2004-2005 1393.80 3.78 

2005-2006 1377.20 -1.19 

2006-2007 1216.50 -11.67 

2007-2008 1543.20 26.86 

2008-2009 1465.70 -5.02 

2009-2010 1206.30 -17.70 

2010-2011 1351.20 12.01 

2011-2012 1382.60 2.32 

2012-2013 1398.70 1.16 

CAGR -0.20 

  Source: National Jute Board, Annual Report, Kolkata, India, Various Issues. 

             Indian Jute Mill Association, Annual Report, Kolkata, India, Various Issues. 

Descriptive Statistics of Table: 3 

Mean 1380.68 

Standard Deviation 92.75 

      Note: Calculated. 

The trend and pattern of domestic consumption jute goods can be seen more clearly from the 

following graphical representation: 

 
Source: National Jute Board, Annual Report, Kolkata, India, Various Issues. 

 

             Indian Jute Mill Association, Annual Report, Kolkata, India, Various Issues. It was found 

from the above table that the domestic consumption of jute goods in India has shown erratic trend 
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during the study period 2000-01 to 2012-13. A Compound Annual Growth Rate (CAGR) of (-) 0.20 

percent can be observed over the period, 2000-01 to 2012-13. That clearly shows that domestic 

consumption of jute goods in India has shown declining trend over the years. In the financial year 

2000-01, domestic consumption jute goods were 1435.10 Th. M. Tonnes; domestic consumption has 

increased slightly in the year 2001-2002 to 1460.80 Th. M. Tonnes and shows AGR 1.79 during the 

financial year.  In financial years 2006-07 and 2009-10, [1216.50 Th. M.Tonnes, AGR of (-) 11.67] 

and [1206.30 Th. M.Tonnes, AGR of (-) 17.70] respectively showing huge decline in domestic 

consumption of jute goods.  

Moreover, it is observed that average domestic consumption of jute goods was 1380.68 Th. 

M.Tonnes during the study period; having a S.D. of 92.75 respectively. The internal consumption of 

jute goods has gone downwards severely particularly during the study period 2000-01 to 2012-13. 

Decrease in demand has occurred mainly because of higher cost of jute goods, lesser availability of 

products, etc. the average annual growth rate of jute goods consumption significantly declined during 

the study period. 

Table 4: Sector Wise Consumption of Jute Goods in Last Five Years 

Quantity: in 000‟M.Tonnes 

Year Foodgrains Sugar 

2008-09 820.00 123.00 

2009-10 757.00 95.00 

2010-11 899.00 99.20 

2011-12 953.00 104.00 

2012-13 1059.00 92.40 

Source: National Jute Board, Annual Report, Kolkata, India, Various Issues. 

  

As may be seen in the above mentioned table, amongst the major jute goods consuming sector 

foodgrains had the highest total consumption of jute goods in last five years followed by sugar 

industry.  The following table represents the trend and pattern of export jute made goods from India 

during 2000-01 to 2012-13. Table 4: Export of Jute Goods from India during 2000-01 to 2012-13 

Year 
Quantity 

(in 000‟M.Tonnes) 

AGR 

(%) 

2000-2001 187.00 -- 

2001-2002 148.20 -20.75 

2002-2003 226.00 52.50 

2003-2004 310.40 37.35 

2004-2005 321.80 3.67 

2005-2006 285.80 -11.19 

2006-2007 242.80 -15.05 

2007-2008 149.50 -38.43 

2008-2009 162.30 8.56 

2009-2010 83.80 -48.37 

2010-2011 175.50 109.43 

2011-2012 211.80 20.68 

2012-2013 185.40 -12.46 

CAGR -0.07 -- 

Source: National Jute Board, Annual Report, Kolkata, India, Various Issues. 
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             Indian Jute Mill Association, Annual Report, Kolkata, India, Various Issues. 

Descriptive Statistics of Table: 4 

Mean 206.95 

Standard Deviation 69.25 

               Note: Calculated 

The trend and pattern of export of jute goods from India during the study period can be seen more 

clearly from the following graphical representation: 

 
Source: National Jute Board, Annual Report, Kolkata, India, Various Issues. 

             Indian Jute Mill Association, Annual Report, Kolkata, India, Various Issues. 

The above table depicted that the export of jute goods in India has shown fluctuating trend during the 

study period 2000-01 to 2012-13. A Compound Annual Growth Rate (CAGR) of (-) 0.07 percent can 

be observed over the period, 2000-01 to 2012-13. In the financial year 2000-01, total export of jute 

goods were 187.00 Th. M. Tonnes; export has decreased in the very next year 2001-2002 having total 

export of 148.20 Th. M. Tonnes and showing AGR -20.75 during the financial year. Indeed, in the 

financial year 2002-03 export has shown huge growth with an AGR of 52.50. In the financial year 

2009-10, export has shown huge decline with [83.80 Th. M.Tonnes, AGR of (-) 48.37] respectively. 

In the very next year 2010-2011 total export of jute goods has increased with an AGR of 109.43; by 

2012-13, export of jute goods from India have evident lots ups and downs.  

Moreover, it is observed that average export of jute goods was 206.95 Th. M.Tonnes during the study 

period; having a S.D. of 69.25.  

Trend and Pattern of Import 

India‟s production of jute goods always falls short of the requirements and therefore it is 

imported from neighbour country Bangladesh to feed the demand of domestic consumers. After 2001-

02, import of jute goods has increased significantly. Import of Raw Jute in 2008-09 has dropped by 

66% in quantity and by 55% in value terms, whereas import of jute products saw a surge by 23% in 
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quantity and by 47% in value terms when compared with the figures of 2007-08. The EXIM Policy 

states that import of raw jute and jute products in India should be considered as free items without 

duty (Business Maps of India, n.d). The following table represents the total imports during 2000-01 to 

2012-13. 

                    Table 5:  Total Import of Jute Goods during 2000-01 to 2012-13 

Year 

Jute products  

(in 000‟M.Tonnes) 

AGR  

(%) 

2000-2001 102.73 -- 

2001-2002 86.52 -15.78 

2002-2003 141.14 63.13 

2003-2004 117.64 -16.65 

2004-2005 118.15 0.43 

2005-2006 213.24 80.48 

2006-2007 155.29 -27.18 

2007-2008 229.49 47.78 

2008-2009 129.98 -43.36 

2009-2010 195.68 50.55 

2010-2011 174.27 -10.94 

2011-2012 301.14 72.80 

2012-2013 301.96 0.27 

CAGR 8.65 

Source: National Jute Board, Annual Report, Kolkata, India, Various Issues 

             Indian Jute Mill Association, Annual Report, Kolkata, India, Various Issues 

Descriptive Statistics of Table: 5 

Mean 174.40 

Standard Deviation 70.72 

      Note: Calculated 

The trend and pattern of import of jute goods can be seen more clearly from the following graphical 

representation: 

 
             Source: National Jute Board, Annual Report, Kolkata, India, Various Issues. 
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             Indian Jute Mill Association, Annual Report, Kolkata, India, Various Issues. 

It was evident from the above table that the import of jute goods has shown a positive trend during the 

study period 2000-01 to 2012-13. A Compound Annual Growth Rate (CAGR) of 8.65 percent can be 

observed over the period, 2000-01 to 2012-13. That clearly shows that import of jute goods has 

upbeat trend over the years. In the financial year 2000-01, the total import of jute goods was 102.73 

Th. M. Tonnes; import has decreased slightly in the year 2001-2002 to 86.52 Th. M. Tonnes and 

shows AGR (-)15.78. It has shown a positive trend of imports since 2002-03, and ended with 301.96 

Th. M. Tonnes with AGR of 0.27 percent in financial year 2012-13.  

Moreover, it is observed that Average import of jute goods in India was 174.40 Th. M.Tonnes during 

the study period; having a S.D. of 70.72.  

Reasons for increase in import jute  

After partition in 1947 most of the jute growing areas become part of the Bangladesh and most of the 

jute mills are in India. Since then, Indian jute mills are facing shortage of raw material year after year 

and resulted to closure of many jute mills in the country. After few years Indian industries start 

importing raw jute from Bangladesh to meet the requirements of the mills. The following are the main 

reasons of import of jute goods: 

i) Quality: Raw jute produced in Bangladesh is much finer in quality than jute produced in 

India. This is one of the major reasons for import of raw jute from Bangladesh. 

ii) Lower cost: Raw jute from Bangladesh is available at lower cost than jute produced in India. 

iii) Withdrawal of Import duties from jute: Government has withdrawal import duties from 

import of jute from Bangladesh, which attract the jute goods manufacturers. 

Conclusion 

It is found that the overall performance of the Indian jute industry has been gradually declining during 

the period 1950-51 to 2012-13. The performance has declined over the years and at the same time 

export of jute goods has shown negative trend, which indicates that the demand of jute goods has 

declined in the international market over the years. Due to low production, higher cost and heavy 

competition from other substitutes to jute in world market has fallen down the demand of jute 

products in the global market. It has also been found that import of jute goods has increased during 

the period 2000-01 to 2012-13, it is because of Indian producers are not able to produce good quality 

of products and at the same time they are not in a position to meet the domestic demand too. 

Therefore, in order to meet the demand of consumers Indian government and other agencies are 

bound to import jute goods from other countries, primarily from Bangladesh. 
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16, Brabourne Road, China Bazar, Barabazar 

Market, Kolkata, West Bengal-700001, 
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Agarpara Jute Mills Ltd. 21 A, 3rd Floor, Shakespeare Sarani Road, 

Kankaria estates, Park Street area, Kolkata, 

West Bengal-700017, India. 

Gloster Jute Mills Ltd. 21, Strand Road, Kolkata, West Bengal-

700001, India. 

Dalhousie Jute Co. 27, R.N. Mukherjee Road, BBD Bagh, R.N. 

Mukherjee Road, Kolkata, West Bengal-

700001, India. 

Angus Jute Works 9, India Exchange Place, 3rd Floor, Kolkata, 

West Bengal-700001, India. 



Kamarhatty Co. Ltd. 16 A, Brabourne Road, Kolkata, West 

Bengal-700001, India. 

Hukumchand Jute Mill 10 Clive Row, Kolkata, West Bengal-

700001, India. 

New Central Jute Mills Co. Ltd. 18 A, Brabourne Road, Kolkata, West 

Bengal-700001, India. 

National Jute Mill 18 A, Brabourne Road, PNB House, Kolkata, 

West Bengal-700001, India. 

Hooghly Mills Co. Ltd 10 Clive Row, 3rd Floor, Kolkata, West 

Bengal-700001, India. 

Naihati Jute Mills Ltd. 7, Hare St. , 7th Floor, Kolkata, West Bengal-

700001, India. 

Bowreah Jute 10 Clive Row, Kolkata, West Bengal-

700001, India. 

 



  

Paper presented in National and International Seminars and 

Conference 

 Product Diversification Strategies of Indian Jute Industry, International Conference 

on Marketing Paradigms in Emerging Economies (ICOM)-  December 4th -5th,2012, 

organised by the Faculty of Management Studies, Banaras Hindu University, 

Varanasi, India. 

 Customer satisfaction towards diversified jute products: A study on Silchar Town of 

Assam, 66th All India Commerce Conference of The Indian Commerce Association, 

held at Department of Commerce, Bangalore University, Bangalore, from 5th to 7th 

December, 2013. 

 Jute industry and its Implications on the economy of North-East India, National 

Seminar on Development Policy for North- East India: Rationale, Initiatives and 

Impact, organised by Economic Science Society of Tripura (ESSOT) in Collaboration 

with Department of Management, Tripura University, held at the Tripura University 

City Centre on 8th March, 2014. 

 Human Development and Jute Farmers in India, International seminar on Human 

Development and the Marginalised Sections in North East India: Issues, Challenges, 

Way Forward, organised by Centre for Studies in Human Development and Equal 

Opportunities Cell, Assam University, Silchar, dated: 18th to 20th March’ 2013. 

 Marketing of Jute Products: A Study on Indian Jute Industry, National Seminar on 

Contemporary Issues in Business Education & Research, organised by Department of 

Commerce, Assam University, Silchar, 6th October, 2015. 

 

 

 

 

 

 



 

WORKSHOP ON RESEARCH METHODOLOY 

 Workshop on Research Methodology in Social Sciences, organised by Department of 

Economics, Assam University, Silchar (Sponsored by Indian Council of Social 

Science Research, New Delhi), from March 6- March 15, 2013. 

 Workshop on Researchers’ Hands on Training in Microsoft Excel, organised by 

Department of Statistics, Assam University, Silchar, from 22nd to 24th of December, 

2015. 
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