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Answer five questions, taking one from each Unit

UNIT—I

1. Define marketing. Discuss the modern

concept of marketing in a developing

economy. 4+10=14

2. Discuss the macro-components of marketing

environment and their impact on marketing

decisions. 14
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UNIT—II

3. Why do new products fail? What are the

critical forces influencing the management of 

products? 4+10=14

4. Critically evaluate the role of branding and

packaging in the marketing of products. 14

UNIT—III

5. Define market segmentation. Describe the

linkage among segmentation, target market

selection, and positioning principles and

strategies. 4+10=14

6. Define promotion mix. Discuss, in brief, the

components of promotion mix required in

modern marketing. 4+10=14

UNIT—IV

7. Discuss the ethical and legal issues in

marketing in Indian context. 14

8. Write notes on any two of the following :

7×2=14

(a) Green marketing

(b) Digital marketing

(c) Social media marketing
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UNIT—V

9. Discuss, in detail, the complexities relating

to international marketing. 14

10. Write notes on any two of the following :

7×2=14

(a) Foreign Market Selection

(b) Scope of Global Marketing

(c) Market Coverage Strategies
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